
Problem Statement

The Take Cover Company explores the vulnerability of humans and the built
environment and their inabilities to withstand the impacts of natural disasters. The
purpose of our patented invention is to provide body conforming flotation padding
protection to be used during disasters such as hurricanes, tsunamis, tornadoes,
earthquakes, and flooding. Using this invention provides an immediate life-saving
response when faced with natural disasters and prevents injuries and fatalities. The
establishment of the Take Cover would directly address this growing concern of
Emergency Preparedness in a new era of storms and tornadoes that develop into historic
and deadly strength within minutes or hours. Due to advances with Early Warning
Devices it’s no longer a matter of if one of these disasters will strike but when. These
great scientific marvels that can be seen from space are amazing and can predict with
pin-point accuracy but what happens to the people caught in the grips of these
disasters. Families caught in the middle of the night with their roofs being torn off or
being swept away by storm surges. The Take Cover is a simple portable safety device that
can be stored in a wheelchair, walker, closet or recreational vehicle. This device will also
be instrumental in ice rescues and can serve as a stretcher to assist the injured or
air-dropped to individuals in vastly flooded areas. When disasters strike...Take Cover!

Communities Served

The Take Cover is an innovation born out of need and reflects the reality that natural
disasters have and will continue to happen due to Climate Change. A different clear and
present danger now exists and it comes in the form of natural disasters. In terms of the
United States alone, our target markets or regions are primarily populated by millions of
potential consumers or individuals visiting or residing in the Gulf Coast, Tornado Alley,
Dixie Alley and the entire East Coast. The one myth that you hear so often on the news, is
that people refuse to evacuate. In most cases the reason is purely economic, seniors and
children with no means or way to go. Regardless of what country, city or village this is a
reality for many. Survival sometimes comes in the form of a simple solution.

Strategy

Our goal is to educate and provide a life-saving device to those that are less fortunate,
such as children, the elderly and economically deprived that don’t have the abilities to
evacuate as others. Because no one wakes up thinking they will be caught in a tornado
or flash-flood. The role that Social Media plays is instrumental in blending the
introduction, education and need for the product to target markets through such
devices as Crowdfunding. The amazing results that can be achieved not only by
sponsorship but also through donors around the globe understanding a simple solution
is sometimes mightier than the sword. The affordability of our product is only achieved
because of its simple design and materials required for construction. The markets are
extensive for the Take Cover as it provides crucial protection in a multitude of different



ways. The use of this product would be encouraged by first responders and insurance
companies. Home shopping television stations like HSN and QVC and infomercials would
be an important way to introduce this product as it can be demonstrated and marketed
to potential buyers. The internet and various video websites like YouTube could provide
another platform for showing the use of the Take Cover.

Impact

The most important aspect of developing the “Take Cover” ultimately is producing a safe
and quality product. Many of the legal requirements have been met such as the Design
Patents and Trademarks. Due to the unique design and features of the product our
quest has been to partner with a manufacturer that could deliver and provide high
quality and professional services to help us achieve bringing a superior product to
market. Presently, we are a start-up and have developed our prototype and with the
assistance of Thoughts to Paper were able to complete our research reports and test the
functions and now we are ready for production. Our marketing strategy is to be the first
affordable flotation product that allows rapid deployment protection for all ages and
sizes.

Innovative

Due to the uniquely patented design of the Take Cover, our vision is to target the new
emerging market of “Emergency Preparedness”. Although there are industry giants such
as Stearns and Mustang Survival, their products focus on the swimming and boating
communities by providing such products as life preservers, pool floats, and swim
noodles. Our invention incorporates patented features that will give us a long term
competitive advantage and enable our company to make an excellent return on
investment. The amazing simplicity of the Take Cover is that it deploys from a simple
padded square to a T-shaped configuration providing almost complete body coverage.
The patented design of the Take Cover is only comprised of four components: neoprene
material, flotation padding,

web straps and Velcro. We have all been taught to take cover when a tornado might
occur by getting into a bathtub or a closet and to protect our body with a mattress.
Mattresses are heavy and awkward to move for adults and impossible for children or the
elderly to handle. Positioning a mattress in a bathtub or a closet quickly is difficult for
most adults and impossible for children or the elderly.

Suitability

The Take Cover Company is a sole- owned business that is projected to be a thriving
start-up with the support of family and investors. Mr. Floyd has a B.A. degree in History
from the University of Alaska and throughout his studies he has found that more lives
are lost each year to natural disasters than to our present day wars. Being a combat
veteran of the Afghanistan and Iraq wars, Bobby E. Floyd has experienced firsthand the



lifesaving qualities of Kevlar protective coverings which shield soldiers from flying debris
and explosions. He also learned that danger happens in an instant and the best and
quickest response is to take cover and shield your body as completely as possible. Unlike
many conventional businesses, our approach is to handle direct shipments from our
manufacturer, Detekt, the developers of the "Phone Soap".

Long-Term Vision

Presently we are faced with the great equalizer, Climate Change. A change that has
harvested a virus more deadly than Man has ever seen before and able to change a
summer breeze into a F5 tornado. To understand the impact of Take Cover, you only have
to understand why it would be safer to lay in a ditch compared to sitting in a truck. The
disasters we are now facing it's not about wearing a suit of armor but rather being one
with the force. The Take Cover brand is simple and affordable for all. In recent times it has
been noted that more than 90,000 deaths have occurred from hurricanes and tsunamis
from the Caribbean to the Asia-Pacific regions and more than 160 million people are
impacted worldwide, annually. Most of the natural disasters presently taking place are
water-related and regardless if it is a flash-flood or storm surge swimming in such violent
waters as these is impossible. Our marketing strategy is to be the first affordable flotation
product that allows rapid deployment for all ages and sizes.


